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technology evangelist

full stack marketer

CDDO: chief digital/data officer

DPO: Data Protection Officer

expert learn marketing, CMI, marcom
everyday writing, coding & programming
entrepreneur / consultant

support
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o hubert@kratiroff.com
. @kratiroff
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Hubert Kratiroff
CDO at C4C, MyConnecting
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Social Selling Dashboard
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Social Selling Index ~ Today

Your Social Selling Index (SSI) measures how effective you are at establishing your professional brand, finding the
right people, engaging with insights, and building relationships. It is updated daily. Learn more
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ON-LINE
HTML5 + CSS3 + S
CMS

Google
OVH
FTP

OFF-LINE
MindMap
Gantt
QrCode

DOC
Présentation
Tableur

PDF

: via NotePad+ Sublime
: Content Management System

WordPress, Prestashop, Moodle, Drupal

: AdWords (GoogleAds) & Analytics
: registrar + Who-is
: File Transfert Protocol

: Xmind

: OpenProj

: Unitag

: Word(style)

: PPT (masque)

: XLS (budget, TCD, pivot)
: édition et formulaire



WORDPRESS

GitHub()

Mail Chimp (ESP)
SurveyMonkey

PPT (masque / master)

Word (style)
xMind
Gantt
Unitag
Xcode

Excel (TCD)
GoogleTrends
TXT sublime
Browser (Chrome)

FTP
Sketch3 / iDraw
Canva
Cloud SAAS PAAS
AWS / OVH
bunkR / Prezi
TRELLO / Scrumblr
GoogleDrive (Gantter)
Hadoop
Doodle
SalesForce
Merkato
NODE
ANGULAR D3js

PRESTASHOP
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slack
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MasterB - figroupx

e o heer

slack

>
& teacher

Sel 2 stMus »
Prohle & account
Preferences

Set yourself to away

#groupx

Help & feedback You created this channel today. This is the very beginning of the #groupx channel. Purpose: GROUP10
DB8S 12-14 oct [edit)
m MasterB
Today

invite people
Marage members .2 teacher

N teacher
Workspace settirgs e

Customize Slack

MaIrage aps

Analytics

San out of MasterB

Sa@n in 1o ancther workspace



DEPARTMENT

Reactor Prep
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Mosaique de temporalité
Frais
formation

Cash
Douane
usine
F‘

fournisseur

consolidation
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One more thing...

Born to code



B Npes  www sh oo

Sll.do Product Use cases Prcing Resources LOG N

sli.do @

audience

interaction Every Question Matters

The Ultimate Q&A and Polling Platform for Company Meetings and Events

|
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NOTATION

Quiz (individuel) papier

Kanban - = (groupe screenshot) slack

Key Takeaway (30" groupe) oral

RoadtoMarket = (infographie Canva 5/10 étapes) share
RoadMap o
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If you're not on Google,

You don't exist
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If you're not on Google,

You don't exist
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SEARCH FIND

moteur de VS moteur de
recherche ‘ reponse

texte VOIX

Voix/écriture



INFOBESITE SXO KP]
1 milliard de sites . - .
2 millions d’APPs C?)):ltthu Visiteur Unique
dinteractions Brand Content (VU)
sociales / j User eXperience Engagement
2 millions de ZMOT Traction
e-boutiques Micro Moment Clic
Réputation
— Confiance
- PdM
- Backlink
une aff",:he OnPage / OffPage ROI
dans le désert
SEARCH
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TECH

semantic
SSL
META CODE
sitemap
EMD
RWD AMP

EXPERIENCE
SXO
Speed
organisation
uplicate

Mobile
AMP
UX

Voix/écriture






SEARCH BlackHat LongTail

Longue
Tralne

EMD

exact .
match MOblle

domaine Orga.
Clear

Duplicate

2000 2003 2006 2009 2011 2013 2015 2016 2018



SEARCH (référencement)
SEM

SEO + SEA + ASO + SMO

==>

SXO



SEM SEO SEAASO SMO SXO SERP
Backlink PageRank

Position Zero AnswerBox

Snippet Knowledge Graph

PAA

GA GSC GoogleUpdate

Search engine - moteur de recherche (reponse)
browser - navigateur

Long Talil - longue traine

KeyWord - Mot Clée

No Scroll

RWD AMP SSL https SiteMap 404



Les acronymes du
marketing moderne
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Les 150 définitions
Conférence NoLimit

Toute spécaiité a son jargon, voki quelgques défintions wtiles, regroupdes par
Rrands thémes. Pour des Questions de cohérence, Certaines Infanmanions sont
reprises avec un angle diférent dun théme 3 Fautre. La majorité des notorns
Aordées et des déAntions données sont dun niveau rés basique, Fobjectif de
co dotument eat de permetire un acclks facle A ce monde Sgital qui peut en

o ayer cortaing.
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.SA PLACE DANS LE®

DIGI'FAL MARKETING



TAXINOMIE
Evolutions



5.5 55 5 828885888 8 8 8 A
Digital Marketing

Web management

Research

. SEARCH (SEM = SEO SEA ASO SMO : SX0)
e-marketing

e-commerce

e-publicité

m-marketing / s-marketing

NOo ko bd~
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{ S. Social Marketing
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Quand les définitions
classiques ne suffisent
plus...



MEETING
NEEDS
PROFITABLY
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Méfiez-vous d 3 annees 60

Q4P

1 5B Kepner : bon
produit prix endroit moment quantite

d SWOT
cognitif conatif affectif
SONCAS / AIDA

L U



M3 Modern Marketing Model

1. Strategy 6. Positioning

2. Market Orientation 7. UX/CX & content

3. Customer insight 8. Distribution

4. Brand & Value 9. Promotion

5. Segmentation Targeting 10. Data and Measurement

Fe
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2 Marketing
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complexity

Characteristics: The situation has many
interconnected parts and variables.
Some information s available or can be
predicted, but the volume or nature of it
can be overwhelming to process.

Example: You are doing business in many
countries, all with unique regulatory
orwvironmaents, tariffs, and cultural values,

Approach: Restructure, bring on or
develop specialists, and build up
resources adequate to address the
complexity.

ambiguity

Characteristics: Causal redationships are
completely unclear. No precedents exist;
you face “unknown unknowns.”

Example: You decide to move into
immature or emerging markets or to
launch products outside your core

competencies.

Approach: Experiment. Understanding
cause and effect requires generating
hypothoses and testing them, Design your
oxperimonts 10 that lessons learned can
be broadly applied.

volatility

Characteristics: The challenge is
unexpected or unstable and may be of
unknown duration, but it's not necessarily
hard to understand; knowledge about it
5 often available.

Example: Prices fluctuate after a natural
disaster takes a supplier o¥-line.,

Approach: Build in slack and devote
resources to preparedness—for instance,
stockpile inventory or overbuy talent.
These steps are typically expensive; your
investment should match the risk.

uncertainty

Characteristics: Despite a lack of other
information, the event’s basic cause and
effect are known, Change is possible but
not a given.

Example: A competitor’s pending product
launch muddies the future of the business
and the market.

Approach: levvest in information—collect,
interpret, and share it, This works best in
conjunction with structural changes, such
as adding information analysis networks,

that can reduce ongoing uncertainty.
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LES ENTREPRISES TECHNOLOGIQUES

ONT BESOIN DES MEILLEURS...
MARKETEURS
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WeChat

MUY
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QrCode : phygital
Link
analogique/physique

G digital
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UNITAG
pour encoder
avec action

I

)
A
1810

0
a6 E4E

2
UNITAG

pour lire sur
mobile




B Mo Awww unitag ko v groode = R

T g — T -

) Lactes e CA Coce Gasce ! Dorwdes manchd &)
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Générateur de QR Codes

¥ Gratut et immédiat  /* Personnalisation facle (O Durée de vie ilimitée

Votre QR Code

Sph

o — —r’*"%g
TR

moortant
Tout QR Code n'ast pas forcément isible.
Testez votre OR Code en talie réole avart foute uthsaton.
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shortener
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URL originale de 125 caracléres

DD € g e Curt, [ it e i T A e Ve e R VYT (0 [t s Tl ¢ 440

N BN ' ‘ . .
B e s s e | URL réduite sur Twitter

e w2 : s URL réduite sur FaceBook

(_-A) 1*‘ i ol

T ey e

— - . B3 | URL réduite de Google shortener pour
e réduire les URL: http://goo.gV
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HARNESS EVERY CLICK, TAP AND SWIPE.

Brand. track an |

GET STARTED FOR FREX
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AGILE

MARKETING

HOW TO INNOVATE FASTER, CHEAPER
AND WITH LOWER RISK
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ANTHONY FREELING

Please read it at: agilemanifesto.org

Principles behind the Agile Manifesto

We follow these principles:

Our highest priority is to satisfy the customer
through early and continuous delivery
of valuable software.

Welcome changing requirements, even late in
development, Agile processes harness change for
the customer's competitive advantage.

Deliver working software frequently, from a
couple of weeks to a couple of months, with a
preference to the shorter timescale.

Business people and developers must work
together daily throughout the project.

Build projects around motivated individuals.
Give them the environment and support they need,
and trust them to get the job done.

The most efficient and effective method of
conveying information to and within a development
team is face-to-face conversation.

Working software is the primary measure of progress.

Agile processes promote sustainable development.
The sponsors, developers, and users should be able
to maintain a constant pace indefinitely.
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interaction Every Question Matters

The Ultimate Q&A and Polling Platform for Company Meetings and Events
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Fail early, Fail fast, Fail cheap

Agile

Individuals and
interactions

Test and Learn

over Processes and Tools

Comprehensive

Working Product  over Documentation

Customer

Collaboration Contract Negotiation

Responding to
change

FAIL : First Attempt In Learning T e e

\ www aglemanifeito org

over Following a plan
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Let's Start



PERSONA

USER STORY / USE CASE



Personas / UserStory

Personas

fictional characters created to represent the
different user types that might use a product

UserStory / UseCase

list of actions or event steps, typically defining the
interactions between a role and a system, to achieve

a goal.



« QUOTE : happy to
be an entrepreneur
in |OT »

Description: funder of an 10T
company

9 employees

7 millions euros turnover

29 clients with 650 shops
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Usage mobile
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Know How

ol



user stories / use cases
MUST SHOULD
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INSPIRING IDEAS AND TALENT

TECHNOLOGY & INNOVATION
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Google  seope answervex Q

Al Images Videca News  Maga  Moe Settings  Tooh

About 400,000 000 resuits (0 50 seconds)

How to Appear in Google's Answer Boxes - Whiteboard Friday - Moz
hitps/moz comBiog/how-10-appear-in-Qoogies-answer-boxes-whitoboard-Inday

Sep 23, 2016 - Ofen eclpsing organic results at he top of the SERPy, “ranking 2e00” or caphring an
answer box n Google can mean increased chcks and

People also ask

What is the Google answer box? v
Can Geoogle answer all questions? v
How do | add a featured snippet? v

Feocack

Optimize Your Site for Google Answer Box | SEJ

MIpS \Www. searchengneoural com » SEQ »
Jun 29, 2016 - In s post, we'l Sssect some popular Google Answer Box search results 10 help you

loam how 10 opimize your site for different types of .

Google Answer Boxes: The What, Why and How | Search Engine Watch
hiips Asearchenginewalch com » SEQ «

Jun 24,2015 - Together. greater mobde adopton, shorter attention spans and increased mulitasking
port 10 & greater relevance of Google's Answer Boxes
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Google  csjen come

Al Videos \mazes News
S

About 18 400 000 resuits (0 44 seconds)

Come

Jan

Black burmn, | feed 30 alcne
Without you boy

Now e here sow

Fm hanging out in he steet
Thinking About reacions over Acions
Wlking on the sky of my dreams

Come, come, firy Daby come
| will show you the word
Come, come, firy Baby come

Without you boy

| am yours even 1 tme has passed
Take me away

From tis impetuous word
Leaving this jadl of vy mind

Come, come, iy Daby come
| will show you the word
Come, come, nry baby come
1 will cover your nightmares
Come, come, my baby come
| will love you forever
Come, come, my baby come
1 will not let you go

My soul, my soul s in Afica, with you boy
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Emmanuel Macron 1 Age

40 years

December 21 1977

People also search for
Agme Vacron - At Ve Ve Maww Lo Pen
65 yoars e | 4 yoars 50 years
Brigime Macron - Wikipeda

MpaVen wikipeda orp'WwiuBingte NMacros v

Thew romance was nof hypical, 88 3 wan s senior by simont & guarter of 8 centiury. and Macron has
Seacrded ¢ aa "3 love ofes clandestine. ofen Ndden

Prosident Ervmanusl Macron  Oocupatiaon Hgn schoo teaches

Chagren ) Speune(s] AMddlous Acdw (» 1962

Earty Mo ol acnion  Career - Poliies  Pasons Ve

‘h

Emmanuel Macron .

Presicent of France

it Sy N v Frddars Vs » » Freecn ey
Prosdent of Faance snce 14 May 2017 He siuded phiosaghy of Pars
Narterre Univarnty completed & Master's of Pubic A®ary ot Sosnces
Po. vl gradusied Sem e Ecole satorase @ advwrmiraton » X004
Wipedas

Barn Dadambar 21, T0FT [ape 40 poars) Avvers
Spouse Beagie Macwon v 200T)

Residence Liynte Palace Para

Party: La Repubigue En Marche!

Saucation: [ oo ratonaie & sdmeauson (7000 - 2004) WORE
Paronts Fimvome Nopan Joiw Vs e M v o

Profies
® O K O

ey e You Bt ¥ scatook Carter

- eI [



"toutsurlemarketing.com” -inurl:toutsurlemarketing.com

Google “utsuriemarketing com® -nurl toutsuriemarketing com Q

Al Videos Irages News Macs Moo Settngs Tools

ADOWUt 623 results (373 seconds)

COURSE : nouveaux marketing & lesnouveauxmarketing

PMIpS/WWW. RSNOUVeRIMAreting COMMOdem-maneting-<ourse Mmi «
toutsurfemarketing.com. COURSE POLICES: Pagaram and cheating harve no place in a communty
of scholars. Have the confidence in yoursel! 1o give your

GesBox : logiciel de gestion des archives

gosbox comy + Translate this page

Assislance mareting of commerciale Géndral | toutsuriemarketing. com Spéoal vindrinare | cabinet
velerinaire com. Spécial SPA ot hitel ... Domaine A vendre

You've vistied ths page 2 Smes. Last vist 12917

kratiroff

www. iratroff comvindex2 Mamil v Transiate this page

www. toutsuriemarketing com .. 30nl e proprdiés de CAC ot HK. Kratrol CACgroupe CV 80 av
Charles de Gaulle 12200 Neuly-sur-Seire . +336804320 .

Marketing des Services - toutsuriemarketing kratiroff - studylibfr.com
studylbir.comV. marketing des-services-~outsuriemarketng-kratl. » Transiate his page
marketing kratrof 2 24032017 Queiques nformations 4 x 4 = 16 heures www
G toutsurfemarketing. comsupdecomarrakach Digtal Generaton - PM FacelBlook,



Google e tox Q

Al magm Shegowyg Videm  Newnm Mow Setrgn Tooh

Abont T8 000 000 sesuty (0 %5 secordh)

Google Arswer Baxas: The What, Wiy and How | Search Engine Waich
M Dsoarchengnewsich. 1SEO »
»u.nu-m.mmmmm”mnwm
powrt 12 8 greaer revevarce of Google's Answer BDanes.

Google Answer Boax strategy: The Dos and Donts | Search Engine Waltch
MESa uearchengnewsich 138O »
w,u.x«r-mo.::.-swmmmpmm-nun-mda
Ak featured wnippet Wnown s Googie s Answer Boa.  'Withen s modedl, Googe aterpts 1o saface
& WA Vant Mt and Saphary & wihn T SERS an 8 NGNS Dastd et - Mo

Optimize Your Site for Google Answer Box | SEJ

NOPS Ve SN Com » SEQ -

AT 2000 N o, e S aaact seve papie Googie Answer Bas saach resis 1 Mg piu
arr how b opdevioe s s Ve Gfered Ny of

How 10 Appear in Google's Answer Boxes <« Whiteboard Friday - Moz
POSS L TPOR O TDROGNOW 0 SUDRR - QUOpirs- 7 wer LOn e s W It - Yadey ©

Sap 70, 208 . Ofen atipang orpanst resils 1 Be o of e SERPY, “rding 2er0” or caphurng o
vwer bon n Google oan meer incsamed chohy and

3 Wctics wa're using for Answar Boxes - Search Engine Land

MDD Mseerchengnetnd com - actics-usng-arawer Scaes-2 T4 308 v

May 8 2017 - Voslton U7 s e new holy pral in organe search rasiunga. A noeral posion 1 ranlung
roat and ol bt 7Y ke an arwer Das Dt featuren

Videos

Mo T Avsmar Bae Thw Arywr Boe
= ol e o
P e = —— SRp—

.- — e ——
‘ /) BN peatae ey
m—— 0 Gy e .
S . - — -

Answer Box

Than you havn soon Googhe's Tavaus Jr, depanding shasm pin Ak n
e s rlavens) Avewer Bas poreared by Pe Crowiedoe
Gragh For saanih uners. 13 8 Destryg Saiaute 1 grivdes sresadale
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How to choose a
domain name ?
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Platform

- Whois d'un domaine

Whois du nom de domaine
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inbound marketing

Teorw S0 rechecche

Etats-Unis + Ajouter un fieu

France ‘ Royaume-Uni

Evolution de l'intérét pour cette recherche Towscessctabis  Prévacns




Google Trends  Comparer

® comptabilité ® Bilan comptable & expert complable
Terrrwe the re-bor -t . . p Terrre the re- b [ + A{OUt“r ‘mo compara"'on
Qarstous s pays ~ 17 domipey mog v Toutes los caldgories ~ Recherche sar lo Web ~
o Remargee ; Cette comparaison contiert 3 1a ois des termes de recherche ot des mets. Qul 500t caloulds AfMéremmer EN SAVOR PLUS
Evoluton de [mténdt powr cette techaiche -
— —— ™
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clustaar

Powering Qutstanding Search Experiences
Technplogie pour Chatbots, Robots, laT et SEO

-




ALEXA
World
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@ Alexa ==

Browse Top Stes Or Fina

Home Mans and Pricng Tools Dastboard TooRN AbOst Us Suppont Sog Sgn b= m

Top Sites

The top 500 sites on the web. -

Grebal ENabies USErs 10 SAMCH NG warid s INforMation, NCLANE Weleades, Mages, and videcs. Offers._ More
By Countlry
4 FaC OOk O
By Category A 3000 Ltilty That COnrects people. to keep up with friends, upload photos, share links ang . More
Younube com

YouTulbe 15 & may 20 29T yOur VOSOS 10 TN DeODie WiNO MALDe 10 yOou. Upioad, tag and share your. Nore

The leading Chinese language search engine, provides “simple and reflable™ search eaxp. More

A MM INmemet pOrtal and Senioe Srovioer Oferning Search resuls, customizable content, cha.__More

() AN LD

ArTaron com seeks 10 be Earth's most customer Centrk Company. where Oustomers Can find and aisc. More

Wikipecia ore

A free enCyciopeca bullt collaboratively using wild sofoware. (Creative Commons ATNbuoon Sh._More

CRng’s rpest a0d Mot used Intermet service porial owred by Tenders, Ing fourded In Nov. More

‘] WESer.Cox

SO0 NeTWOring aNd MICrODIOZEING Service UTIRSING INSTant Messaging. SMVS or a web incerface

1 Tacbao com

Launched i May J008, TAohao NMarketplace (A ZH0000 0o IS the Cnlne 1Moppig destingtion of  More



ALEXA FR
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Top Sites in France s

GOl
By Courtry

By Category

N

O

Google Ir

Version frangatse ou motewr de recherche. Propose oes outls €1 Jes Senvices powr les internautes

Facebook. com
A SO0l LTIRY That CONNECES SRopie, 10 KeD U with fends, uPload Photos, Share ks and _More

QOocgie.com

Enables users 20 searth the workd's Informanon, INCLSNE Webpapes. Imapes. and vaeos, Ofers . More

Youtube com

YouTube & 3 Wiry 10 St yOur videos 10 the peopie who Matler 10 you. USioad, Tag and share your . More

Amazon fr

LaTes en francas ef en angiais, neuts Oy JoCCation, prodults culiurel,

Leboncon fr

Site O DeT0eS NNONCES ZrITUL ef SANS COMIMSSION [Produits d'O0Casion, anNonces Immobddres. More

Yahoo.com

A MO POt DOtal Mnd JACVCE PIOVISHEr SITerieg SeRrCh resulls, CUemaable Conment, cha. More

Crange. Iy

Frésente les offres Oe cet opérateur e leurs tanifs, permet Oe SousSorvre ) certanes dentre e Maore

Wikipedia org
A (ree encydopedia DUl COIROAtvely wiing wilt sofltware. (Creative Commons ATnbution-Sh_More

Ve COM™

Search enpine from Mikrosoft

Twtter com

Social NeTwWOrking and MIKroDICERING Senvice UTISIng INSIant Messaging. SMS or a web interface

Sng.com

Sewch enpne cewioped Dy Mronofl, Festures wel, smage. video, local. news, ang product search

Bzl ret



Domain = URL

Exact match Domain (EMD)



TLD

website.com
website.fr
website.xyz



V'd OVH

Jutier
0

Réservez votre nom de domaine

WWW. ma.comotame Rechercher

o Ma-CoOMPLa. me © dis 1.95€ 295¢€ | Comtinuer



Catégone

Procust

Quavre

Vsl Privane Server S5O

VW5 2004 550 1 vCore/2 GariQ Goj | 2,99 E T /mois

Local nalion soMabe

Curope » Grawelines (TR)

o Europe » Strashourg (FR)
Curcpe Centrale » Yarnowe (M
AiQue Ou Nord » Beauharnos (CA)
Asle PaciNque » Singapor 56

Ashe PacinNgue » Sydney (AU)

Mon Systéme d'exploitation *

Syswbme desplafation

SHLribution

yervon

AR g

LU

Feteewe s

Erleoawe ) OWH 6400ty

-

AMglan

' WA poUrtez § 1t moment réretaller votw VI A n e pttre feapiotaton via sotre Dipece Coemt

0S

Ma commande

VPS5 2016 55D 1
Sraboury (FR)
Release) OV

Abonnement mensuel
Location mensuelle 19e

Sous- ot HY 19




& gandi.net

8 fot des serviees » Panier B Wer—a! L

Nom de domaine Hébergement $SL Corporate Pourquol Gandl ? - Dracutons © Suppont Sisentifer
Aoel Freegstement Nomaveles eslermars Trarsfert Rercupvelerrent RSl aon E Reverdiens

Tempdte de promotions sur 26 #gandiVs | Simple Hosting em Début de vie pour le ECO

oOoNV s Spon > o ™ Ceme rovwe it ealerion, Qu Pt
3 (o wa sou™er dama les mowa gTLD . Le Nows avors a0t la crdation et — revéts de no=trous habm Séb.te 32 ‘
reg sre DONNES NS propase pas FEON G VO Mtances Simple Hosting CHTRR O TN

MmO rd O 20 exie”3.0M8 en promotion 3 Not e nouvel e platefor™e

WSS N oy
-~

Recherche whois Besoin d'un
hébergement ?

La Bade publique whois tocke of permet laffichage de FerierrBle des donndes relatives 3 un domaine
{Propeidtaine, CONRACES, SLALLE, prestataines..)

Cette page vous permet d'effectuer une recherche dars s base whois powr un identifant ou un domane
donne

Comare

DECoel notre "o it pite Yrre
getorgemert QU e U puSIaNe ot
@ TeuiDind o O 3 9 SN
gure offre ot Que S Sype mutua il

m De S 5 VOUS 2Chete? o trang’drer
W o de domaine, Mntices de SN
s Fachan d'un pack,

Ricaarel Sopie Mostics



& gandi.net

Nom de domadine Hébergement SSL Corporate

£ C'est passible Dot Seierrent 5.00¢ nouvehies extensions !
a_m CEN 0238 Bl prinr 36 Event 5,006 donuts |
W SOt 30 b

TracaMrer  Benouveler  Aecherche mudtiple  Golle de prix

et lb-i
rad® N P

Mot voulols #tre un CAT

Temmpéte de proenotions sur 26

9 VO 3O er St s News

et stre Doruns

SOV A

-
AT
hiss

::zoi' {:EEEQ;; ¢ Ewrope (50) Asie/Océanie (31) A
r‘. ¥ &% Afrigue (%) Toutes (590}
Moi vouloir étre un CAT ! Termpite de promotions su..
Un tshirt offert avec votre ... Les CLCK, UNKet LOLS ..
| ito |

i - ) Géndriques (475) Amdérigues (25)

FoandiVs : Simple Hosting est
disponible

Nouvelies extensions péndngues APP, BLOG, WIR.,
D&yl plus d' wn million de préenregistrements |

Préeocegistres le votre gratusement |

niveau mermédaire



DNS ZONE

IP adresse

FTP connexion by FileZilla
WordPress installation
Other CMS installation

EEEEEEEE
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subdomain
abc.website.com

alltop.com
gouv.fr



Directory

website.com/xyz

website.com/xyz/

website.com/xyz/index.html



Directory
website.com/0/ : demo

website.com/1/ for group1
website.com/2/

website.com/9/



S & Secwre M P SuD Net

A9 v ¢ aeCBy

HTMLS UP ="

. makes spiffy HTML5
site templates that are: Responsive

THIS IS

THES IS MASSIVELY
MASSIVELY

-

<[> o 7

J ] 15\ - 100% Free und
HTMLS + (S53 Customizable

W Follow @ajlan

Massively

wm




HTML TEMPLATE
htmi5up.net

zerotheme.com

freehtmli5.co

htmi5webtemplates.co.uk
G pixelarity.com
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SSH acces to a server

ssh root@5.196.23.99
password*

Terminal on macOS

CMD (command prompt)
on Windows

C’ ACT THINK IMPACT

®0e ———
Last login: Sat Jon 28 16:19:50 on console
MacBookProDev-001:~ moi$ ssh root®5.196.23.99

The authenticity of host '5.196.23.99 (5.196.23.99)' can't be established.

RSA key fingerprint is SHA256:Bp46nISRPRMHFHLFVRHHE im+F4erie3xzbt+P7expll.

Are you sure you want to continue connecting (yes/no)? yes

Warning: Permanently added '5.196.23.99' (RSA) to the list of known hosts.
root®5.196.23.99's password:

Cent0S release 6.8 (Final)

Linux vps374306.ovh.net 2.6.32-642.11.1.¢16.x86_64 #1 SMP Fri Nov 18 19:25:05 UT
C 2016 x86_64 x86_64 x86_64 GNU/Linux

server . VpS
release : 3.36

hostname : vps374306.ovh.net
eth® IPv4 : 5.196.23.99

[root@vps374306 ~]# s

install.log 1install.log.syslog patch-all-release-3.sh
[root@vps374306 ~]# cd ..

[root@vps374306 /]# 1s

aquota.user

razor-agent. log

[root@vps374306 /]# cd home



