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full stack marketer 
CDDO: chief digital/data officer 
DPO: Data Protection Officer 
expert learn marketing, CMI, marcom  
everyday writing, coding & programming 
entrepreneur / consultant 

hubert@kratiroff.com 
@kratiroff
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MARKETINGSERVICE 
WEBAGENCY

hubert@kratiroff.com 
@kratiroff



TOOLS



ON-LINE 
HTML5 + CSS3 + JS  : via NotePad+ Sublime 
CMS    : Content Management System                 
     WordPress, Prestashop, Moodle, Drupal 
Google    : AdWords (GoogleAds) & Analytics 
OVH    : registrar + Who·is  
FTP    : File Transfert Protocol 

OFF-LINE 
MindMap    : Xmind 
Gantt    : OpenProj 
QrCode   : Unitag 
DOC    : Word(style) 
Présentation  : PPT (masque) 
Tableur    : XLS (budget, TCD, pivot) 
PDF   : édition et formulaire

TOOLS 

 must 
 have



FTP 
Sketch3 / iDraw 

Canva 
Cloud SAAS PAAS 

AWS / OVH 
bunkR / Prezi  

TRELLO / Scrumblr 
GoogleDrive (Gantter) 

Hadoop 
Doodle 

SalesForce 
Merkato 

NODE  
ANGULAR D3js

Mail Chimp (ESP) 
SurveyMonkey 

PPT (masque / master) 
Word (style) 

xMind 
Gantt 
Unitag 
Xcode 

Excel (TCD) 
GoogleTrends 
TXT sublime 

Browser (Chrome) 
HTML CSS JS
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Frais

Cash
Douane

amortis 

sement

digital

mat 1ere

formation

usine

Frais

AMF
CAC

G&A

compliance

fournisseur
projets

consolidation

Mosaïque de temporalité



Born to code



#gem      

sli.do 

audience 
interaction



NOTATION 
Quiz     (individuel) papier 

Kanban    (groupe screenshot) slack 

Key Takeaway   (30’’ groupe) oral 

RoadtoMarket   (infographie Canva 5/10 étapes) share 
   RoadMap    



SEARCH 1



If you’re not on Google,  

You don’t exist 



If you’re not on Google,  

You don’t exist 



SEARCH 

moteur de 
recherche 

texte 
Voix/écriture

vs.

FIND 

moteur de 
réponse 

voix 



1 2 3
INFOBÉSITÉ 
1 milliard de sites 
2 millions d’APPs 

10 milliards 
d’interactions 

sociales / j 
2 millions de  
e-boutiques 

= 
une affiche  

dans le désert

SXO 
Texte 
Contenu 
Brand Content 
User eXperience 
ZMOT  
Micro Moment 
Réputation 
Confiance 
Backlink 
OnPage / OffPage

KPI 
Visiteur Unique 

(VU) 
Engagement 

Traction 
Clic 

PdM 
ROI 

SEARCH



Gutenberg Zuckerberg 
Sandberg

Voix/écriture



TECH 
semantic 

SSL 
META CODE 

sitemap 
EMD 

RWD AMP 

Voix/écriture

+

EXPÉRIENCE 
SXO 

speed 
organisation 

duplicate 
Mobile  

AMP 
UX 



SCIENCES - ART



SEARCH

…

2000  2003  2006  2009  2011  2013  2015  2016  2018

Texte 
Sémantique

SiteMap 

BlackHat

EMD 
exact 
match 
domaine

SSL 
https

Speed 

LongTail 

Longue 
Traine

Mobile 
Orga. 

Clear 
Duplicate

Voice



SEARCH (référencement) 
= 

SEM 
= 
 

SEO + SEA + ASO + SMO 

==>  
SXO



SEM SEO SEA ASO SMO SXO SERP  
Backlink  PageRank  
Position Zéro AnswerBox 
Snippet Knowledge Graph 
PAA 
GA GSC GoogleUpdate 
Search engine - moteur de recherche (réponse) 
browser - navigateur 
Long Tail - longue traine 
KeyWord - Mot Clé 
No Scroll 
RWD AMP SSL https SiteMap 404 







SEARCH 2



SA PLACE DANS LE  
DIGITAL MARKETING

SEARCH



TAXINOMIE  
Évolutions 



Digital Marketing
1. Web management 
2. Research 
3. SEARCH (SEM = SEO SEA ASO SMO : SXO) 
4. e-marketing 
5. e-commerce 
6. e-publicité 
7. m-marketing / s-marketing



2010
xMind.net



2017



2
0
1
0



SOCIAL MOBILE ANALYTIC CLOUD

RSE 
YouTube 
Linkedin

Vidéo 
RA 

TAG 
Lake 

APP 
Collaboratif 

+ Sécurité / RGPD









TL;DR



Quand les définitions 
classiques ne suffisent 
plus…



KOTLER 2006 12eme edition

MEETING 
NEEDS 

PROFITABLY



€



Méfiez-vous des recettes des années 60
❑ 4P 
❑ 5B Kepner : bon  

produit prix endroit moment quantité  
❑ SWOT  
❑ cognitif  conatif  affectif 
❑ SONCAS / AIDA VU 

EN 

COU
RS 

com
ic



6. Positioning 
7. UX / CX   &  content 
8. Distribution 
9. Promotion 
10. Data and Measurement

1. Strategy 
2. Market Orientation 
3. Customer insight 
4. Brand & Value 
5. Segmentation Targeting

4P

M3 Modern Marketing Model



SWOT



VUCA



VUCA  
 

VUCA



VUCA



sources :
 

HBR + HBS  
ADETEM + AACC + UDA  

iab
e-consultancy
e-marketer  

 
 



PARADOXE DU DÉVELOPPEMENT



LES ENTREPRISES TECHNOLOGIQUES 
ONT BESOIN DES MEILLEURS… 

MARKETEURS



TOOLS



QrCode









Link 
analogique/physique  

digital

QrCode : phygital



1 
UNITAG 

pour encoder 
avec action

2 
UNITAG 

pour lire sur 
mobile





URL  
shortener







AGILE



Please read it at: agilemanifesto.org



#gem      

sli.do 

audience 
interaction



Fail early, Fail fast, Fail cheap 

Test and Learn 

FAIL : First Attempt In Learning



PizzaTeam = -9 



USER
USER

USER
USER









Let’s Start



PERSONA 
 

USER STORY / USE CASE



Personas / UserStory
Personas 
fictional characters created to represent the 
different user types that might use a product  

UserStory / UseCase  
list of actions or event steps, typically defining the 
interactions between a role and a system, to achieve 
a goal.



+-

Revenus

+-

Ville

+-

Fréquences

+-

Niveau Technique

+-

Usage mobile

+-

Know How

John

Description: funder of an IOT 
company 
9 employees 
7 millions euros turnover 
29 clients with 650 shops

« QUOTE : happy to 
be an entrepreneur 
in IOT »

Name  JOHN 
Age  36 
Live Paris 

With Jeanne 
 no kids 
Education sup 

Resumé   GEM+DBS master 

Company FUN IOT funded in 
2012 

Products: iBeacons for retail



        MUST            SHOULD            COULD
user stories / use cases
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SEARCH 3 
PRATIQUE











"toutsurlemarketing.com" -inurl:toutsurlemarketing.com





How to choose a  
domain name ?



How to choose a  
domain name ?









ALEXA 
World



ALEXA FR



Domain = URL 

Exact match Domain (EMD)



TLD 

website.com 
website.fr 
website.xyz











IP adresse 
FTP connexion by FileZilla 
WordPress installation 
Other CMS installation

DNS ZONE



subdomain 

abc.website.com 

alltop.com  
gouv.fr



Directory 

website.com/xyz 
= 
website.com/xyz/ 
= 
website.com/xyz/index.html



Directory 

website.com/0/    :    demo 

website.com/1/    for group1 
website.com/2/ 
… 
website.com/9/





html5up.net 

zerotheme.com 
freehtml5.co 
html5webtemplates.co.uk 
pixelarity.com

HTML TEMPLATE







SSH acces to a server 

ssh root@5.196.23.99 
password* 

Terminal on macOS 

CMD (command prompt)  
on Windows 


